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Perkembangan startup di Indonesia sangat pesat, namun tingkat kegagalan startup juga 
sangat besar. Hal ini menjadi isu bagi penulis, karena menurut sumber berita online, dalam satu 
tahun hanya 5% dari 95% startup di Indonesia yang berhasil sukses. untuk meningkatkan tingkat 
kesuksesan, penulis akan merancang startup campus. Startup campus adalah bangunan untuk 
para entrepreneur belajar tenang startup. Mereka akan dilatih oleh mentor-mentor 
berpengalaman dari startup yang sudah sukses. Selain belajar, entrepreneur juga dapat memulai 
bisnisnya di dalam startup campus. Startup campus memiliki fasilitas-fasilitas pendukung, seperti 
lab, tempat kerja formal dan informal, ruang kolaborasi, ruang merakit, perpustakaan, ruang 
exhibition dan ruang lainnya. Pada kesempatan kali ini, penulis akan menggabungkan isu startup 
dengan isu coffeehouse effect yang sudah diteliti sebelumnya saat seminar. Tapak startup campus, 
berlokasi di BSD City kawasan bisnis yang dikenal sebagai BSD Business District. Lebih 
tepatnya di kawasan kompleks perkantoran Sinarmas Land 
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Startup is a company that adapts technology in its business. One of the advantages of startups 
is an innovative business idea that will be sold to the public. In Indonesia, startup development is 
very fast, but the failure rate every year reaches 95%. With a high failure rate, the author wants 
to increase his success rate by designing a startup campus. A startup campus is a place for 
entrepreneurs to learn, develop, and be successful in building a startup. Supporting facilities for 
startup campuses are spaces that help entrepreneurs find business ideas and test products. These 
facilities include: labs, formal and informal workplaces, collaboration rooms, assembly rooms, 
libraries, exhibition rooms and other spaces. A startup campus will be designed in the location of 
the BSD City business area, known as the BSD Business District. Precisely at the Sinarmas Land 
office complex. The startup campus design will be supported by the coffeehouse effect theory. 
This theory is about how a space supports its users to be more productive and comfortable with 
their work environment. The startup campus design will also implement green buildings in its 
construction. This aims to make the building environmentally friendly. 
 
 





Startup adalah perusahaan yang mengadaptasi teknologi dalam bisnisnya. Salah satu kelebihan 
startup merupakan inovasi ide bisnis yang akan dijual ke masyarakat. Di Indonesia, 
perkembangan startup sangat pesat, namun tingkat kegagalannya setiap tahun mencapai 95%. 
Dengan tingkat kegagalan yang tinggi, penulis ingin meningkatkan tingkat keberhasilannya, 
dengan merancang startup campus. Startup campus adalah tempat entrepreneur belajar, 
berkembang, dan sukses dalam membangun sebuah startup. Fasilitas pendukung startup campus 
adalah ruang-ruang yang membantu entrepreneur dalam mencari ide bisnis dan uji coba produk. 
Fasilitas tersebut antara lain: lab, tempat kerja formal dan informal, ruang kolaborasi, ruang 
merakit, perpustakaan, ruang exhibition dan ruang lainnya. Startup campus akan dirancang di 
lokasi kawasan bisnis BSD City, yang dikenal BSD Business District. Tepatnya pada kompleks 
perkantoran Sinarmas Land. Perancangan startup campus akan didukung dengan teori 
coffeehouse effect. Teori ini tentang bagaimana sebuah ruang mendukung penggunanya untuk 
lebih produktif dan nyaman dengan lingkungan kerjanya. Perancangan startup campus juga akan 
mengimplementasikan green building dalam pembangunannya. Ini bertujuan agar bangunan 
menjadi ramah lingkungan. 
 
Kata Kunci: startup, startup campus, coffeehouse effect 
VII  
DAFTAR ISI 
KATA PENGANTAR .............................................................................................................. IV 
ABSTRACT ................................................................................................................................ V 
ABSTRAK ................................................................................................................................ VI 
DAFTAR ISI ............................................................................................................................ VII 
BAB 1 ........................................................................................................................................... 1 
PENDAHULUAN........................................................................................................................ 1 
1.1 Latar Belakang ........................................................................................................... 1 
1.2 Rumusan Masalah ...................................................................................................... 7 
1.3 Batasan Masalah ......................................................................................................... 7 
1.4 Tujuan dan Sasaran ................................................................................................... 7 
BAB 2 ........................................................................................................................................... 8 
KAJIAN TEORI ......................................................................................................................... 8 
2.1 Wirausaha ................................................................................................................... 8 
2.2 Startup .......................................................................................................................... 8 
2.3 Startup Campus .......................................................................................................... 10 
2.4 Produktivitas Bekerja .............................................................................................. 13 
2.5 Coffeehouse effect ..................................................................................................... 14 
2.5.1. Community Builder sebagai Place Attachment ................................................... 14 
2.6 Studi Preseden ........................................................................................................... 15 
2.6.1. Startup Campus Pangyo ........................................................................................ 15 
2.6.2. Station F ................................................................................................................. 16 
2.6.3. Bio-Esfera Office Complex ................................................................................... 18 
2.6.4. Herschel Supply China Office............................................................................... 20 
..................................................................................................................................................20 
BAB 3 ......................................................................................................................................... 22 
METODE PERANCANGAN ................................................................................................... 22 
3.1 Pemilihan Tapak ....................................................................................................... 22 
3.2 Metode dan Landasan Perancangan ....................................................................... 22 
3.3 Tahapan Perancangan ............................................................................................. 23 
VIII 
 
Bab IV ........................................................................................................................................ 24 
ANALISIS DAN PERANCANGAN STARTUP CAMPUS ................................................... 24 
4.1 Konsep “Startup Campus & Coffeehouse effect” .................................................... 24 
4.2 Implementasi Konsep “Startup Campus & Coffeehouse Effect” .......................... 25 
4.3 Site Analysis ............................................................................................................... 25 
4.3.1. Site Location .......................................................................................................... 25 
4.3.2. Landmark ............................................................................................................... 26 
..................................................................................................................................................27 
4.3.3. General Information .............................................................................................. 27 
..................................................................................................................................................28 
4.3.4. Site Boundaries ...................................................................................................... 28 
..................................................................................................................................................28 
4.3.6. Zoning .................................................................................................................... 29 
..................................................................................................................................................29 
4.3.8. Path Response ........................................................................................................ 31 
4.3.9. Accesibility ............................................................................................................. 31 
4.3.10. Accesibility Response ............................................................................................. 32 
4.3.11. Sunpath .................................................................................................................. 32 
4.3.12. Sunpath Response .................................................................................................. 33 
4.3.13. Noise ....................................................................................................................... 34 
4.3.14. Noise Response ...................................................................................................... 34 
4.3.15. Wind Direction ....................................................................................................... 35 
4.3.16. Wind Direction Response ...................................................................................... 35 
4.3.17. SWOT Analysis ...................................................................................................... 36 
4.4 Analisis Pelaku dan Fungsi ...................................................................................... 36 
4.5 Kebutuhan Ruang ..................................................................................................... 37 
4.6 Program Ruang......................................................................................................... 39 
4.7 Konsep Tapak ........................................................................................................... 40 
4.8 Gubahan Massa ........................................................................................................ 41 
4.9 Struktur ..................................................................................................................... 42 
4.10 Utilitas ........................................................................................................................ 43 
4.10.1 Utilitas Air Bersih ................................................................................................. 43 
IX 
 
4.10.2 Utilitas Air Kotor .................................................................................................. 43 
4.10.3 Utilitas Air Hujan ................................................................................................. 43 
4.10.4 Utilitas HVAC ....................................................................................................... 43 
4.10.5 Utilitas Proteksi Kebakaran ................................................................................ 43 
4.10.6 Utilitas Penangkal Petir ....................................................................................... 43 
4.11 Green Building ........................................................................................................... 43 
4.11.1 Green Features ...................................................................................................... 45 
4.11.2 Passive Design ............................................................................................................ 45 
4.11.3 Fasad Louvre .............................................................................................................. 45 
Bab V .......................................................................................................................................... 46 
KESIMPULAN DAN SARAN ................................................................................................. 46 
5.1 Kesimpulan ................................................................................................................ 46 
5.2 Saran .......................................................................................................................... 47 
DAFTAR REFERENSI ............................................................................................................ 48 
LAMPIRAN A: TURNITIN .................................................................................................... 49 
LAMPIRAN B: ASISTENSI .................................................................................................... 50 
LAMPIRAN C: ASISTENSI ................................................................................................... 51 
LAMPIRAN D: DENAH LANTAI 1 ...................................................................................... 52 
LAMPIRAN E: DENAH LANTAI 2. ...................................................................................... 53 
LAMPIRAN F: DENAH LANTAI 3 ....................................................................................... 54 
LAMPIRAN H: DENAH LANTAI 4 ...................................................................................... 55 
LAMPIRAN I: DENAH LANTAI 5 ........................................................................................ 56 
LAMPIRAN J: DENAH LANTAI 6 ....................................................................................... 57 
LAMPIRAN K: SITE PLAN ................................................................................................... 58 
LAMPIRAN L: TAMPAK BANGUNAN ............................................................................... 59 
LAMPIRAN M: POTONGAN ................................................................................................ 60 




Gambar 1.1 Gerakan Nasional 1000 startup digital satu indonesia ............................................................. 2 
Gambar 1.2 eksterior dan interior station f ................................................................................................. 3 
Gambar 1.3 Persebaran Kafe daerah BSD Business District ......................................................................... 5 
Gambar 1.4 Persebaran perkantoran dan tempat pendidikan daerah BSD Business District ...................... 6 
Gambar 1.5 Mapping kompleks perkantoran Sinar Mas Land ..................................................................... 6 
Gambar 2.1 Tahapan roda kehidupan perusahaan startup ......................................................................... 9 
Gambar 2.2 Survei Mahendra Saxena ....................................................................................................... 11 
Gambar 2.3 Fasilitas Startup ..................................................................................................................... 12 
Gambar 2.4 pembagian place attachment dari segi psikologis fisik dan sosial .......................................... 14 
Gambar 2.5 Zoning station f ...................................................................................................................... 17 
Gambar 2.6 Interior station f ..................................................................................................................... 17 
Gambar 2.7 Eksterior bio-esfera office complex ....................................................................................... 18 
Gambar 2.9 Potongan bio-esfera office complex ....................................................................................... 19 
Gambar 2.10 Detail fungsi fasad bio-esfera office complex ....................................................................... 19 
Gambar 2.11 Eksterior dan interior Herschel supply china office .............................................................. 20 
Gambar 2.12 Denah Herschel supply china office ..................................................................................... 20 
Gambar 2.13 Ruang kerja dan ruang rapat Herschel supply china office ................................................... 21 
Gambar 3.1 Mapping kompleks perkantoran Sinar Mas Land ................................................................... 22 
Gambar 4.1 Konsep “startup campus & coffeehouse effect”..................................................................... 24 
Gambar 4.2 Implementasi konsep “startup campus & coffeehouse effect” .............................................. 25 
Gambar 4.4 Site analysis: Landmark ......................................................................................................... 27 
Gambar 4.5 Site analysis: general information .......................................................................................... 28 
Gambar 4.6 Site analysis: site boundaries ................................................................................................. 28 
Gambar 4.7 Site analysis: zoning ............................................................................................................... 29 
Gambar 4.8 Site analysis: path .................................................................................................................. 30 
Gambar 4.9 Site analysis: path .................................................................................................................. 30 
Gambar 4.10 Site analysis: path response ................................................................................................. 31 
Gambar 4.11 Site analysis: accesibility ...................................................................................................... 31 
Gambar 4.12 Site analysis: accessibility response ..................................................................................... 32 
Gambar 4.13 Site analysis: sunpath .......................................................................................................... 33 
Gambar 4.14 Site analysis: sunpath response ........................................................................................... 33 
Gambar 4.15 Site analysis: noise ............................................................................................................... 34 
Gambar 4.16 Site analysis: noise response ................................................................................................ 34 
Gambar 4.17 Site analysis: wind direction ................................................................................................. 35 
Gambar 4.18 Site analysis: wind direction ................................................................................................. 35 
Gambar 4.19 SWOT ................................................................................................................................... 36 
Gambar 4.20 fungsi dan pelaku startup campus ....................................................................................... 37 
Gambar 4.21 kebutuhan ruang startup campus ........................................................................................ 37 
Gambar 4.23 program ruang ..................................................................................................................... 39 
Gambar 4.24 program ruang on site ......................................................................................................... 40 
Gambar 4.25 konsep tapak ....................................................................................................................... 40 
Gambar 4.26 gubahan massa .................................................................................................................... 41 
Gambar 4.27 bentuk final .......................................................................................................................... 41 
